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St. Jude Thanks and Giving®— 
a Season to Help Kids Live
St. Jude Children’s Research Hospital® is 
leading the way the world understands, 
treats and defeats childhood cancer and 
other life-threatening diseases. The St. Jude 
Thanks and Giving® campaign—created by 
Marlo, Terre and Tony Thomas, the children 
of St. Jude founder Danny Thomas—is an 
annual tradition with tremendous public 
support for the research hospital’s lifesaving 
mission. The campaign is an unprecedented 
union of celebrities, media, retail and 
corporate partners that asks consumers to 
donate while they shop to support St. Jude.

In these challenging times, one thing 
remains certain: when we come together, 
nothing is impossible. Everyone can still help 
raise funds that are vital to the research and 
treatment taking place at St. Jude by visiting 
participating partners during the holiday 
season or donating at stjude.org.

More than 60 leading brands support the 
campaign, representing a cross-section 

of premier brands in retail, dining, travel, 
hospitality, technology and media. These 
partners help raise funds and awareness for 
St. Jude through in-store and e-commerce 
initiatives, specialty merchandise and social 
media engagement. Thanks to the support 
generated through campaigns like St. Jude 
Thanks and Giving, families never receive 
a bill from St. Jude for treatment, travel, 
housing or food—because all a family should 
worry about is helping their child live.

St. Jude is a global institution whose 
research and discoveries touch lives 
everywhere.Treatments invented at St. Jude 
have helped push the overall childhood 
cancer survival rate from 20% to more than 
80% since it opened more than 50 years ago. 
And with the support generated through 
campaigns like St. Jude Thanks and Giving, 
we won’t stop until no child dies from cancer.

St. Jude patient 
Aspen
cancerous tumor

 

Thanks to our amazing 
partners, the campaign has 
raised more than
$1 billion over the past 17 
years to support
the lifesaving & growing 
mission of St. Jude:

2020 St. Jude
Thanks and Giving Partners
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Visibility and Awareness

These two words seem incapable of 
expressing our gratitude. Thanks to 
you, even during a global pandemic, 
the doors of St. Jude remained 
open to families in need. 

That’s not all; your generosity 
and hard work raised over 
$108 million and counting for 
our lifesaving mission: Finding 
cures. Saving children.® These funds 
will help continue the innovative 
research that saves children around 
the world. Together, we won’t stop 
until no child dies from cancer.

St. Jude patient Lily, 
soft tissue cancer

THANK YOU.

St. Jude is one of the best places 
you can be that you don’t want 

anybody to ever have to go.
—Lily’s mom, Michelle
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Innovative Activations

St. Jude Times Square billboards

November 13
“Talk of the Town” at 11 a.m. (CT) and 
“The Sami Cone Show” at 1 p.m. (CT) on the 
News Channel 5 website

November 16 Facebook Seed Giving powered by HomeGoods

November 22
The World’s Largest Virtual Friendsgiving 
presented by Gaby Dalkin and Williams Sonoma 

November 23-27 Tune in to the TODAY show

December 1 #GivingTuesday 

December 1 The Game Theory $1M Challenge for St. Jude  

December 3 Satellite Media Tour with Marlo Thomas 

December 4 The Great Gift Exchange on YouTube

Our teams have been thinking of new and different ways to 
engage corporate partner employees and store associates during 
this year’s campaign and developed an Employee Engagement 
Digital Portal to help inspire, motivate and engage these critical 
team members. This site aims to give employees and store 
associates access to a variety of St. Jude resources that include:

• Motivational and educational tools 
• Fundraising best practices and resources 
• St. Jude training assets 
• Social networking opportunities

St. Jude Thanks and Giving®

Campaign Celebrity Spots

Click image for English

Click image for Spanish

UPCOMING EVENTS

©2020 ALSAC/St. Jude Children’s Research Hospital (PRNS2458)

WEEK OF NOV. 9-13, 2020CAMPAIGN HIGHLIGHTS

Campaign Kickoff News
Leading brands will not stop supporting those in need, 
even amid continued COVID-19 disruptions and an 
unpredictable holiday shopping season. Major retail, 
tech and hospitality brands have reaffirmed their 
commitment to the children at St. Jude Children’s 
Research Hospital as the St. Jude Thanks and Giving® 
campaign kicks off now through December 31, 
reports AP News, Seeking Alpha, Yahoo! Finance, 
Market Watch, and more.

The St. Jude Thanks and Giving® campaign is an unprecedented union of celebrities, 
media, retail and corporate partners that asks consumers to donate while they shop 
to support St. Jude Children’s Research Hospital®. Everyone can help raise funds that 
are vital to the research and treatment taking place at St. Jude by visiting participating 
partners during the holidays or donating at stjude.org.

Holiday gifs created for use during 
this season of giving. Check them 
out on our gif archive on Instagram.

Town & Country featured 
gifts that give back to 
charity this holiday season, 
including the St. Jude 
Honeycomb Chenille 
Throw by West Elm.

Entertainment Tonight 
announced the official 
kickoff of the 2020 
St. Jude Thanks and Giving® 
campaign during its Friday 
night broadcast on 11/6.

Many of our partners 
offered specialty 
products benefiting 
St. Jude that made perfect 
gifts that give back during 
the holiday season.

She’ll walk up to anybody and 
give them a hug on the leg 
and wave hi to them. I hope 
when people see her in the 

hallways, they get happier too.
- Eleanor’s mom, Elizabeth

Click here to read her story.

St. Jude patient Eleanor 
pictured with her mom

Response to COVID-19
Today, operations at St. Jude 
Children’s Research Hospital look 
much different since the COVID-19 
pandemic began. As the situation 
evolves, St. Jude continues to adapt 
to ensure the safety of patient families 
and staff while delivering the critical 
treatments needed and continuing 
its vital research. Read more about 
those efforts here.

Augmented reality T&G filter to be 
used on Facebook and Instagram.

IG: Once you’ve taken or uploaded a photo 
or video, you can edit it by applying filters: 
Tap Next, then tap the filter you’d like 
to apply. Tap the filter again if you want to 
adjust filter strength left or right using the 
slider. Tap Done to save your change.

FB: To use face filters in live video, tap the 
face icon in the bottom right corner before 
or during your broadcast. Tap any filter to 
check out a new look, and play around with 
as many as you’d like.

Celebrities Supporting the Campaign
Jennifer Aniston, Sofia Vergara, Michael Strahan, Luis 
Fonsi, campaign newcomer Yara Shahidi and many more 
celebrities are uniting with St. Jude Children’s Research 
Hospital National Outreach Director, Marlo Thomas, to 
support the annual St. Jude Thanks and Giving® campaign.

November &
December

We Won’t Stop 
campaign 

Wear it.
Snap it.
Share it.

social media posts

Web banner ads

Print ads

Augmented reality
Thanks and 

Giving® filters

Social media 
influencer 

support

ET exclusive with Sofia Vergara

WEDNESDAY: GIVING BACK WITH MOM  
After amputation of part of her leg to 
cancer, Bridget pedals for St. Jude.

For the 17th year, the St. Jude Thanks 
and Giving campaign was highlighted 
on the TODAY show. Marlo appeared 
every day from Nov. 23–27 to share 
inspirational patient stories.

St. Jude Shines on the TODAY Show

FRIDAY: GIVING THROUGH OUR PARTNERS
This is the day every year that Marlo 
shares how to give through our family 
of corporate partners.

THURSDAY: NO MORE CHEMO PARTY
Two St. Jude patients celebrated their end 
of cancer treatment with a virtual No More 
Chemo party with Marlo.

TUESDAY: FIGHTING TOGETHER 
Two stepsisters who share no DNA were 
diagnosed with the same bone cancer 
just two weeks apart.

MONDAY: YOUNG FOOTBALL STAR 
A skilled running back, Oni, didn’t let his 
brain tumor slow him down.
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National Media Highlights From 2020

DEC. 18
FORBES

Rick Shadyac 
discussed the power 
of innovation within 

fundraising

DEC. 15
THE DR. OZ SHOW

Marlo Thomas talked
to Dr. Oz  about 

#GiveThanks

DEC. 15
SATELLITE

MEDIA TOUR
Luis Fonsi and St. Jude 

patients Berta and 
Diana completed
22 interviews with

national outlets

Nov. 25
UN NUEVO DÍA
St. Jude patient 

Dionisio was featured 
on Un Nuevo Día on 

Telemundo

NOV. 6
ENTERTAINMENT 

TONIGHT
featured Sofia

Vergara to officially
kick off the 2020 

campaign

DEC. 3
SATELLITE MEDIA 

TOUR
Marlo Thomas 

talked to various 
media outlets about 

#GiveThanks

Nov. 9
TV SPOTS BEGAN 

AIRING
Every year, Tony Thomas 
produces our Thanks & 
Giving television spots

DEC. 14
THE HOLLYWOOD 

REPORTER
Rick Shadyac and 

Marlo Thomas talked 
about using TikTok for 

the next generation
of fundraising
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THE GAME THEORY’S $1 MILLION 
CHALLENGE FOR ST. JUDE
YouTube creators MatPat and Stephanie 
Patrick hosted a 10-hour livestream 
featuring top content creators across 
YouTube. The event raised more than 
$3 million to support St. Jude.

THE GREAT GIFT EXCHANGE
Content-creators participated in a 
Secret Santa giving exchange that 
benefited St. Jude.

Additional Media Coverage

St. Jude Thanks and Giving®

©2020 ALSAC/St. Jude Children’s Research Hospital (PRNS2473)

CAMPAIGN HIGHLIGHTS

The St. Jude Thanks and Giving® campaign is an unprecedented union of celebrities, 
media, retail and corporate partners that asks consumers to donate while they shop 
to support St. Jude Children’s Research Hospital®. Everyone can help raise funds that 
are vital to the research and treatment taking place at St. Jude by visiting participating 
partners during the holidays or donating at stjude.org.

WEEK OF DEC. 14 - DEC. 22, 2020

Lifestyle Expert Carmen 
Ordonez has great tips for 
last-minute gift shopping. 
To give back, she recommends 
supporting the St. Jude 
Thanks and Giving® campaign 
through more than 60 leading 
brands, reports Market Watch, 
Business Insider, Yahoo 
and Benzinga.

Forbes spoke with ALSAC 
President and CEO Rick 
Shadyac to discuss the power 
of innovation within fundraising, 
including some of the ways 
ALSAC/St. Jude has adapted 
this year’s campaign to better 
serve social distancing in-stores, 
curbside pickup and ecommerce 
with corporate partners.

The Hollywood Reporter 
included ALSAC President 
and CEO Rick Shadyac and 
St. Jude National Outreach 
Director Marlo Thomas in 
a story about using TikTok 
for the next generation 
of fundraising.

JoJo Siwa Surprises Patients
Watch JoJo Siwa on E! News 
Daily Pop surprise young 
fans at St. Jude and Ronald 
McDonald House.

Exclusive with Sam Hurley
TikTok star Sam Hurley spoke 
with Pop Culturalist about 
using his platform to give back 
through the St. Jude Thanks 
and Giving® campaign.

Gifts That Give Back
The Today Show features 13 
gifts that give back to charity 
this holiday season, including a 
product that benefits St. Jude.

        
       
        

         
       

       
       

T&G Logo Soup: 11” x 6”, No Bleed (100% Actual Size)
THANK YOU TO OUR WONDERFUL 

ST. JUDE THANKS AND GIVING® PARTNERS 
for making this year's campaign brighter than ever for their customers and 

in support of the lifesaving mission of St. Jude: Finding cures. Saving children.®

She makes everybody 
smile every day 

because she loves 
everything about life.
- Maelin-Kate's mom, Megan

St. Jude patient Maelin-Kate

Dr. Oz interviewed Marlo 
Thomas about how hope 
gets us through tough times 
as part of continuing coverage 
of the St. Jude Thanks and 
Giving® campaign.

One minute video of St. Jude Lights on campus

St. Jude celebrity friend Luis 
Fonsi and St. Jude patients, 
Berta and Diana, completed 22 
interviews with national outlets 
including the three top-rated 
national shows CNN en Español’s 
Cafe CNN, Univision’s Despierta 
America, and Telemundo’s 
Un Nuevo Dia on December 15.

Despierta America and 
Un Nuevo Dia also featured 
Luis Fonsi and his commitment 
to the St. Jude Thanks and Giving® 
campaign via social media.

Despierta America
Facebook • Instagram • Twitter

Un Nuevo Dia
Facebook • Instagram • Twitter

NEW On Inspire: 
Carson's Traveling 
Chrismtas Tree
Carson’s Mom writes about 
spending the last four 
Christmas’ at St. Jude.

St. Jude patient Carson

E! NEWS DAILY POP
JoJo Siwa surprised St. Jude patient 
Azalea, who is one of her biggest fans.

She makes everybody smile 
every day because she loves 

everything about life.
—Maelin-Kate’s mom, Megan
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The Silver Screen Supports St. Jude
Never underestimate the power of the silver screen! By graciously sharing our 
campaign movie trailer with their audiences, exhibitors across the nation played a 
major role in making the 2020 campaign season a success.

GIFTS THAT GIVE
Partner product was highlighted in a 
bilingual and general market satellite 
media tour reaching audiences in key 
markets across the nation.

St. Jude patient 
Maelin-Kate
blood disorder
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St. Jude
Family of 
Ambassadors

Luis
Fonsi

“I love being a part of the St. Jude Children’s 
Research Hospital family, and I am thrilled to 
once again be a part of the annual St. Jude 
Thanks and Giving campaign,” said Luis Fonsi. 
“The kindness and love that surrounds the 
children at St. Jude motivates me each and 
every day. And the positivity and strength of 
the children is inspiring. Please join me during 
the holiday season by donating to St. Jude. Your 
support will give hope to children in communities 
across America and around the world.”

Yara
Shahidi“This is my first year being a part of the Thanks 

and Giving campaign for St. Jude Children’s 
Research Hospital,” said Yara Shahidi. “St. Jude 
has always held personal meaning for my family, 
as the hospital cared for our cousin Brian and his 
family. St. Jude goes above and beyond treating 
children from across the U.S. and around the 
world who are fighting cancer, sickle cell and 
other life-threatening diseases. If you can, please 
join me and support the children of St. Jude, and 
together,  we can help cure childhood cancer.”

“The children of St. Jude Children’s Research 
Hospital hold a special place in my heart, and I am 
thrilled to once again participate in the St. Jude 
Thanks and Giving campaign,” said Sofia Vergara. 
“St. Jude treats children from across the country 
and around the world, and they freely share the 
discoveries they make to save thousands more 
children worldwide. Together, we can help St. Jude 
continue their lifesaving work and give hope to 
children everywhere.”

Sofia
Vergara

Jennifer
Aniston

Michael
Strahan

“When Marlo first asked me to be part of the
St. Jude Thanks and Giving campaign more than
15 years ago, I didn’t realize the impact that the 
children and this cause would have on my life,” 
said Jennifer Aniston. “In an unprecedented year 
filled with so many challenges, I am inspired more 
than ever by the courageous children of St. Jude 
Children’s Research Hospital. With our collective 
support, families can focus on helping their little 
loved ones get better, and we can all help ensure 
that families never receive a bill from St. Jude for 
treatment, travel, housing or food.”

“I’m motivated each and every day by the 
children of St. Jude Children’s Research Hospital, 
and I’m honored to once again be a part of 
the St. Jude Thanks and Giving campaign,” said 
Michael Strahan. In a year where we are more 
thankful for everyday heroes, I am continually 
inspired by the doctors, nurses, researchers and 
all the staff at St. Jude. With our support, they 
can continue working to find a cure for childhood 
cancer and other life-threatening diseases. 
Together, let’s make a difference in the lives of 
these precious children.”

Marlo
Thomas
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The bubbles and the 
laughter, the skipping and 
the dancing, it’s been this 

way the entire journey.
—Alana’s mom, Lachaka

Celebrities and Influencers 
Joined the St. Jude Family

St. Jude patient 
Alana
Hodgkin lymphoma

Christian Siriano
Fashion Designer • 1.5M

Luis Coronel
Singer • 5.8M

Dwane Casey
Basketball Coach

Gerardo Ortiz
Singer • 11M

Sam Hurley
Content Creator • 3.8M

Keith Urban
Singer • 5.7M

Lady A
Singers • 5.7M

Darius Rucker
Singer • 2.7M

MAJOR.
Singer • 102K

Brad Paisley
Singer • 7.2M

Jake Owen
Singer • 2.1M

Ana Bárbara
Singer • 3.5M

JoJo Siwa
Reality TV • 12M

The Game Theorists
Content Creators • 13.3M

Anthony Hamilton
Singer • 2.5M

Blanca Soto
Actress • 3M



Our Mission
Finding cures. Saving children.®

The mission of St. Jude Children’s Research 
Hospital is to advance cures, and means of 
prevention, for pediatric catastrophic diseases 
through research and treatment. Consistent 
with the vision of our founder, Danny Thomas, 
families never receive a bill from St. Jude for 
treatment, travel, housing or food – because 
all a family should worry about is helping their 
child live. ALSAC was created in 1957 solely 
to raise the funds and awareness needed to 
operate and maintain St. Jude.

St. Jude patient Smyrna,
brain cancer
pictured with her dad
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It costs more than a billion dollars each year to 
operate St. Jude Children’s Research Hospital.  
All the more impressive when you consider the 
average donation helping us reach that budget  
is only $43.25. This speaks to the power of the 
individual and the strength in unity. When 
donors rally behind a cause such as the  
fight against childhood cancer and other  
life-threatening diseases, the results can be 
astounding. While their efforts are inspiring, 
they are only a few of the millions who give of 
their time, money and energy each year for the 
kids and families who need it most.

Funding
sources

ALSAC

Insurance

Grants

Other

75%

14%

9%

2%

The average donation is

$43.25

more than 31,000 activities  
help raise funds and awareness 

for St. Jude each year

St. Jude has  more than  
11 million active donors

more than  
1,000,000 volunteers 

support St. Jude

Karique represents thousands of patients and patient family members who support St. Jude through our 
31,000 events each year. No one understands our lifesaving mission better than a patient—and no one has 
more at stake. Thank you to all of our supporters for helping kids like Karique see their dreams realized.

Supporters Rally for a Great Cause

2120

Each year, about 8,500 kids pass through the doors of St. Jude. They 
come from all 50 states and from around the world for the hope and 
peace of mind provided to families who are referred to us to care for 
their children. Unlike any other hospital, the majority of funding for 
St. Jude comes from generous donors. Families never receive a bill 
from St. Jude for treatment, travel, housing or food—because we 
believe all a family should worry about is helping their child live.

Thanks to the support of corporate partners, we have the freedom to 
focus on what matters most—saving kids regardless of their financial 
situation. And because St. Jude freely shares the discoveries 
it makes, every child saved at St. Jude means doctors and 
scientists worldwide can use that knowledge to save 
thousands more children.

This is all thanks to generous supporters and donors who rally behind 
a cause such as the fight against childhood cancer and other life-
threatening diseases. Treatments invented at St. Jude have helped 
push the overall childhood cancer survival rate from 20% to more 
than 80% since it opened more than 50 years ago. And thanks to 
their dedication and commitment to our mission, we won’t stop until 
no child dies from cancer.

THE ST. JUDE BRAND 
AT A GLANCE

Health  
nonprofit
brand of 
the Year 

8 years in a row
Harris Poll 

EquiTrend® Study

More than
8 out of 10 
recognize 

the St. Jude 
brand

ClearVantage Brand
Health Study

Named  
one of the 

“100 Best 
Companies to 

Work for” 
9 consecutive years
FURTUNE Magazoine Poll

1no
#1  

BRAND
IN OVERALL QUALITY 

9 YEARS IN A ROW 
Harris Poll EquiTrend® Study

Named One  
of the Top 4  

Places to Work 
by Millennials 

and Gen Z 
9 years in a row

National Society of 
High School Scholars

#1
Most Inspirational 

Brand
World Value Indexon Fast Company’s list of 

BEST WORKPLACES FOR 
INNOVATORS

#1

St. Jude patients 
Levi and Nova
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Average 
Individual Gift

$43.25

It costs more than a billion dollars each year to operate St. Jude 
Children’s Research Hospital. When donors rally behind a cause,
such as the fight against childhood cancer and other life-threatening 
diseases, the results can be astounding.

 

Supporters Rally for a Great Cause

UP TO 81% OF A BRAND’S
CUSTOMERS HAVE A

MORE FAVORABLE IMPRESSION
OF THEM WHEN THEY LEARN THEY

PARTNER WITH ST. JUDE

MORE THAN 4-IN-10
WOULD GIVE UP THEIR

REGULAR BRANDS TO SHOP
WITH A ST. JUDE PARTNER

ST. JUDE DONORS
ARE UP TO

2X
AS LIKELY TO SHOP BRANDS

THAT PARTNER WITH ST. JUDE
WHEN COMPARED TO

CONSUMERS OVERALL

St. Jude patient Mia,
brain cancer
pictured with her mom

SOURCE: EDGE Corporate Partner Study

When the St. Jude-
Washington University 

Pediatric Cancer Genome 
Project launched in 2010, not 
one pediatric cancer genome 

had ever been sequenced.

 St. Jude creates more 
clinical trials for cancer 
than any other children’s 
hospital and turns 
laboratory discoveries into 
lifesaving treatments for 
children around the world.

 St. Jude is now home 
to the most powerful 
superconducting magnet 
in the world — part of a 
new tool that will help 
researchers see farther into 
cells than ever before.

In March 2018, St. Jude 
became the first and only 

World Health Organization 
Collaborating Centre 

for Childhood Cancer.
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Because the majority of St. Jude 
funding comes from generous 
donors, St. Jude has the freedom 
to focus on what matters most—
saving kids regardless of their 
financial situation.



We #GiveThanks for you!


